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A BOOK WORTH READING:
FEVERED BY LINDA MARSA

Climate change is heading the news agenda almost every
day now. And it’s serious, and we must all understand its
impact and strive to limit our own personal contributions

But beyond the images of melting icebergs and
water-parched lakes, there remains a major part of climate
change'simpact that the media often neglects -and that’s
how our health will suffer from higher temperatures and
extreme weather. In ‘Fevered’ award-winning journalist
Linda Marsa warns us of the dangers from spiraling rates
of asthma and allergies and spikes in heatstroke-related
deaths to swarms of invasive insects carrying diseases
and increases in heart and lung disease and cancer. The
author argues that the effect of rising temperatures on
human health will be far-reaching and is more imminent
than we think.

Linda Marsa blends compelling narrative with
cutting-edge science to explore the changes in Earth's
increasingly fragile support system and details what we
need to do to protect ourselves from this imminent
medical meltdown. Marsa persuasively argues why
preparedness for the health effects of climate change is
the most critical issue affecting our survival in the coming
century.
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MAKING THE MOST OF WINTER

Winter temperatures in Qatar are near perfect so there’s no excuse for getting outdoors
for a daily dose of Vitamin D.

Here’s a few things you may like to do during this great winter weather, and all have great
wellbeing benefits. Just remember before you set off - don’t forget the sunscreen and drink
plenty of water!

Stroll the Corniche:

Take a leisurely or brisk walk along the Corniche. Breath in the fresh air and take in the
wonderful vistas of the Gulf, the dhows, The Pearl and marvel at these wonderful
surroundings. We guarantee you’ll go back home refreshed and calm.

Dive into A Pool:

There couldn’t be a better time to dive into the many swimming pools at hotels around
Qatar and most will offer you day passes. The water temperature is great for brisk laps, or
just a relaxing dip. The sun will bounce off the water, you'll emerge refreshed and
reinvigorated.

Picnic in the Park

Qatar has wonderful parks, Aspire, Al Bidda and MIA among them, where adults and kids
alike can relax and make memories. Why not call up some friends, pack up a picnic and
head out to a park with the kids for a fun experience. The kids can run around to their hearts’
content and the adults can catch up with friends all over wonderful food - perhaps a meal
based on our Mediterranean diet recommendation.

Get into the Saddle:

Dust off that bike that’s been waiting in the garage for you and head out for a cycle ride.
Cycling is one of the world’s fastest-growing sports and for good reason. It's a low impact
sport which causes less strain and injuries than most other forms of exercise. It’s also a
good muscle workout - cycling uses all the major muscle groups as you pedal. And don'’t
forget there are dedicated and safe cycle tracks along parks such as Aspire Park, Al Bidda
and the (Sheraton) Hotel Park.

FI
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5. What are the main achievements of the Marketing department since the launch of the
Program?

Since the launch of the Program in January 2016, the marketing team has conducted many
activities that can be summarized in the graph below:

123 3,890 4,877 1,445
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lectures lecture people registered ladies got their mammogram
conducted attendees for screening onboard mobile screening unit
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THE HEALTH-GIVING MEDITERRANEAN DIET

Diets have become something of an industry these
days with numerous alternatives being released onto
the market particularly at the turn of the year. These
days diets come and go - yet one, the Mediterranean
Diet, stays the course and the best news vet is, it is
easy to follow in Qatar with convenient access to the
delicious food of that region.

The diet is based on the heart-healthy lifestyle of
Greece, ltaly, Spain, Lebanon and Portugal. EEES
Mediterranean-style diets include healthy fats such as olive oil, nuts, and fish at Ieast tvv|ce
a week as well as plenty of beans, fruit, leafy greens, and whole grains. You can eat cheese
in moderation but must limit red meat to once or twice a week.

The diet's main appeal is in its numerous health benefits, it can lower the risk of both chronic
disease and cognitive decline. However, it can also lead to weight loss if you limit your
calorie intake to 1,500 a day or less. Studies have found that following either a traditional
Mediterranean diet or a low-carb version of it can lead to weight loss of about 5-10% of
pbody weight over 12 months.
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3. What are the main activities of the Marketing department?
Marketing activities are very varied and extended. We work with different sectors including;
the public, physicians, the media and Program ambassadors.

Two main media campaigns are conducted every year; one in March (the bowel awareness
international month) and the other one in October (the breast awareness international
month). During these campaigns, different media channels are utilized to send the message
such as TV, radio, newspapers and screens in malls.

Throughout the year, different outreach activities are conducted including lectures,
awareness booths activation in malls and health centers. We also take part in different
events like Heya Arabian Fashion Exhibition.

Marketing also takes charge of activating the Mobile Screening Unit during October and
November. We coordinate with the different organizations and institutions that will host
the unit, promote the activity and register people for screening.

We also work very closely with physicians in PHCC health centers and continuously conduct
training sessions for them on referring their patients for screening. Physician referrals are
one of the main ways people can participate in screening.

All activities are covered in media through press releases, features and interviews. The
Program also has a website, social media pages on Facebook, Twitter and Instagram in
addition to a YouTube channel. We post daily on social media, the posts include; tips,
messages, information about the Program, promoting the activities that will take place and
covering the activities that took place. These pages are also more active during campaigns
especially as we run contests and interact with the audience.

We also work closely with the Program’s ambassadors and supporters who play a huge
role in promoting the services and the importance of screening.

4. What results you would like to see from your marketing campaigns?

We would like to have a community that is fully aware of the importance of screening and
who would discuss this issue openly. We would like to reach out to all the primary target
audience and convince them to get screened. And we would like to spread awareness
among the younger generation who are considered a secondary target so they become
aware and educated and when it’s their turn to get screened, they will be proactive and
easily take the action.
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INTERVIEW WITH
DIRECTOR OF MARKETING AND COMMUNICATION
NANCY ALAEDDIN, BSC. PHARMACY, CM

1. Screen for Life Program is based on total awareness, how big
is the role of Marketing in such programs?

Marketing plays a key role in awareness programs. It is better
described as health promotion, which aims at enabling people to
take control of their own health through raising awareness and
changing behavior.

The marketing team works throughout the year to achieve this objective. This is done
through different campaigns and activities that raise the community’s awareness of breast
and bowel cancer, the importance of screening and of course the most important step is
changing people’s behavior, i.e., getting screened.

We call what we do Marketing, because we are promoting the screening services; including
the benefit of saving lives, the smooth quick process and the great team.

2. How do you design a successful campaign?

Marketing or awareness campaigns are considered successful when they achieve the
objective, and the most important and difficult objective is convincing the target audience
to do a certain action. The campaign message must be direct, simple and convincing. The
target audience must relate to the message and the campaign visual. This is all taken into
consideration when creating and designing the campaign.

As mentioned, the main objective is ACTION. Therefore, we try to study people’s inhibitions
and barriers, and why don’t they do a certain action (in our case, getting screened). Based
on these barriers, we come up with the slogan and the design of the coming campaign.
For example, the last campaign (covered in this issue), targeted women to encourage them
to get screened. Based on a previous survey, one of the reasons of not getting screened is
“no time”. Accordingly, the message of the campaign was “Put Yourself First”; a direct
message to women to give their health a priority.

In addition to the main message of the campaign, different messages are being sent and
posted throughout different activities; especially the privacy and the quick process. These
messages are spread during lectures and other outreach events and posted on social media.

The success of the campaign is usually measured by the number of people who take action
and get screened. This number is usually higher during campaign months. This indicator is not
entirely due to marketing efforts, the call center is calling and inviting people to screening
throughout the year; however, the higher number during campaigns is a reflection of increased
demand. Of course, there are other indicators representing the success of the campaigns,
including the number of people calling the Program, the number of people attending the
lectures and other activities and the number of people registering for screening in these
activities.
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SHAIKHA AL JUFAIRI NAMED
'SCREEN FOR LIFE’ AMBASSADOR

The pioneering Qatar Municipality Council Member and Head of the Legal Committee
Shaikha Bint Youssef Bin Hassan Al Jufairi has become a brand ambassador for PHCC’s
‘Screen for Life’ Program.

Shaikha Al Jufairi joins a selective group of high-profile personalities who for years have
supported ‘Screen for Life’, which aims to make every Qatari citizen aware of the
importance of timely screening for breast and bowel cancer. Ms. Al Jufairi was an inspired
choice as she is much admired locally, particularly within the campaign’s target audience
of woman aged between 45 -69.

Once appointed as ambassador, Ms. Shaikha Al Jufairi visited Rawdat Al Khail health
center to get a clear idea about the service and the process of screening. She also
recorded a video message encouraging people to get screened.

During October, she attended one of the major events held in cooperation with Qatar
Women'’s Sports Committee and addressed the public encouraging them to get screened.

FOR THE FIRST TIME
MOBILE SCREENING UNIT IN LEKHWIYA

Lekhwiya Forces recently benefited from breast and bowel cancer screening when the
mobile screening unit spent five days at their headquarters - its first posting with the Forces.
The tour of duty was a prelude to November’s global ‘Movember’ campaign, which aims to
draw attention to men’s health, including bowel cancer.
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Everyyear, our partnershelpspreadthe message by distributing our educational materials,
bracelets and ribbons to their staff and clients.

‘Screen for Life’ team would like to thank the following companies for offering prizes and gifts during the campaign:
- Desert Princess Salon.

- Mall of Qatar.

- Diva Lounge.

- Ghoson Spa.

- LuLu Hypermarket.

WOMEN ADVISED TO REPEAT
BREAST CANCER SCREENING

‘Screen for Life’ has begun a campaign urging woman across Qatar to be screened for
breast cancer every three years. The call comes as the Program marks three years of
operation. We are now busy inviting women who undertook mammograms in 2016 to get
screened again.
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Physicians Training

The Program works closely with physicians to continuously remind them to refer their
eligible patients for screening. These sessions take place throughout the year. During
October, 7 sessions were conducted covering 4 health centers and receiving around 100
attendees.

Social Media and Partners’ Activities

The Program’s social media accounts are very interactive during campaigns. The Program
ran a contest during October, and the winner was announced at the end of the month.

Many socialmediaaccountssharedtheprogram’s postsandactivitiesduring the campaign,
and many also announced the joint activities they are conducting in cooperation with
the Program.
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Mobile Screening Unit Activation

During October and November, the unit was active on 35 days where it visited 27 locations
in different cities and districts in Qatar. During these events, the unit offered screening
to 314 ladies.

The unit provides the opportunity for ladies to get screened without worrying about
transportation especially the ones who reside in remote areas (such as Qatar Gas
Community - Al Khor). Also, it is utilized to provide screening in Doha for large groups
of women while at their workplaces (such as Doha College) or residential areas (such as
Le Mirage) or even while visiting the malls, gyms, salons or other healthcare facilities
(such as Aster hospital).
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Awareness & Registration Booths

Theseboothsallowedfordirectcommunicationwith people who were offered information
and also invited to register for screening.

Throughout October, awareness booths were in malls and health centers. For the third
time in a row, the Program had a booth in Heya Arabian Fashion Exhibition.

Many people were engaged via the booths, and 440 registered for screening. Women
who registered throughout the booths entered a raffle draw at the end of the month,
and a prize was given to the winner.
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Clinics Activities

Throughout the campaign our clinics were decorated to celebrate the month and raise
awareness. In addition to the decoration, the team in the clinics invited women who came
for screening to write their names for a chance to win the raffle draw that was done at
the end of the month. Four prizes were given to four women; one from each clinic
(including the mobile screening unit).
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2. Outreach Activities:
Different outreach activities were conducted throughout October including; lectures,
awareness booths, and other events.

Lectures

Twenty-four lectures, attended by around 800 people, were conducted in different cities/
districts of Qatar. The team was invited to all these places by our long-time supporters
and many first-time partners. The main audience of the lectures were women; however,
some men attended, and one breast cancer lecture conducted at Qatar Stock Exchange
was conducted to an entirely male audience.

In cooperation with Qatar Women’s Sports Committee, the Program organized a panel
discussion, where different speakers talked about the various angles of breast cancer;
Dr. Maryam Al Mass presented the screening services and talked about the Program’s
objectives. This was followed by survivors’ stories among them was Chef Aisha Al Tamimi,
a long-term program supporter.

During the campaign month, thelectures were presented in Arabicand English, inaddition
to a lecture in Hindi. For the fourth time, the Program presented a lecture at the Audio
Complex School and was expressed via sign language.
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‘PUT YOURSELF FIRST’
OCTOBER CAMPAIGN URGES WOMEN TO PRIORITIZE THEIR HEALTH

Our October campaign for this year was under the slogan ‘Put Yourself First’. Women
take care of everyone around them; family, husband, kids and work. This big responsibility
leaves no time to take care of themselves and their health. Therefore; the campaign was
a direct call for action asking women to think of themselves as a priority especially when
it comes to their health.

Different campaign activities were conducted during October and November. These can
be categorized into the following sections:

1. Media:
This included posting the campaign throughout various media channels, such as
newspapers, radio, screens in malls and online media. In addition, media interviews played
a very important role in giving more details about the message and the campaign
activities.
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FROM THE MANAGING DIRECTOR’S OFFICE

What a productive time this has been for ‘Screen for Life’l Many activities were conducted
recently. Our October campaign was a huge success. This year, the campaign was under
the tagline ‘Put Yourself First’, a direct message to women to prioritize their health and
get screened.

Other major activities included the appointment of Ms. Shaikha Al Jufairi; a pioneering
Qatar Municipality Council Member; as an ambassador for the Program. We were also
very happy to receive her at Rawdat Al Khail where she visited the screening suite and
was introduced to the screening process.

The mobile screening unit was highly activated during October and November; and the
team worked with many new partners in addition to existing partners with whom we
work every year. For the first time, the unit visited Lekhwiya Forces and offered breast
and bowel screening. We are very happy with this cooperation and look forward to more
collaborations.

We had a particularly successful breast screening campaign and our efforts were in line
with the international breast cancer awareness month. During October and November,
3,197 women were screened and 1,251 were engaged through lectures, awareness booths
and other activities.

| would like to take this opportunity to thank our partners for their support and belief in
our message. | would also like to thank all the women who have put themselves first and

got screened. And for those who didn’t get screened yet, | invite you to ‘Put Yourself
First’ and get your mammogram today.

PHCC wishes everyone a Happy & Healthy life!

Dr. Mariam Ali Abdulmalik
Managing Director, PHCC
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®» ‘Put Yourself First’, October Campaign Urging Women to

Prioritise their Health.
®» Ms. Shaikha Al Jufairi Announced as Program’s New
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